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Independent platform “It is our mission to be the primary source of

. B industry news, data and analysis for the e-bike
reachlng |ndu.5try and bicycle industry's decision-makers.”
professionals in more than
150 countries Jan-Willem van Schaik

Editor in chief

The authoritative source to help decision Reach decision makers in the e-bike and
makers stay informed on the leading bicycle industry
developments in the industry

® Insights in how to navigate the maze of trade barriers in today’s ® The worldwide platform for the bike industry with a reach in
global supply chains more than 150 countries

® Financial reporting ® Our subscribers include C-level management, financials,
. ' business strategists, consultants, sales, marketing, business
® Providing answers about rules and regulations intelligence executives

® Interviews with people moving the industry forwards ® Bike Europe provides them the need-to-know information for
strategic decision making processes
® In-depth company and show reports
® Marketing communication opportunities online, in newsletters
and print
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The segments and types of companies we reach.

Engagement of visitors on Bike-eu.com Top-5 subscribers Organization size
(total time on the website divided by segment) (total of logged-in readers) (total of all visitors by size)

1. Bicycle manufacturer

Tourism; 3% . 2. Professional services 0-10 employees - 25%

Bike shops; 8%
\ Bicycle wholesale; 3. 1T 10-99 employees - 27%
T~ 13% 4. Bicycle wholesale 100+ employees - 34%

5. Bike shops Unknown - 14%

Engagement of visitors on Bike-eu.com
(total time on the website divided by Top 10 country)

Professional
services; 15%

Education; 4%

Construction;
6%

20,0%
15,0%
Bicycle 10,0%

manufacturer;

IT; 14% _— \ 16% 5 0%
Motor vehicle 70 I I I
Retail and industry; 8% 0.0% l . .
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Financial

services; 6% __—

wholesale; 7%

media
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The profile of our readers

Segments & (A . .
o & job titles Target audience Q Business types

& E-bike manufacturers and

: - suppliers
Manufacturers Bike Europe serves top e-bike and :

& Suppliers bicycle industry executives - E&cggllieesr?anufacturers and
m;lgdmg mgnufacturers,l'thelr Component manufacturers
original equipment suppliers, Leading retailers

@ Importers &
Retail dealers

®

importers, distributors and Consultancies
wholesalers - plus others allied with Financial service providers

the industry. Testing laboratories
Trading companies
Import/export agencies

® & 6 6 66 0 O

More information about our target audience -
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Origin and interests of our readers.

Channels Most read topics
Direct Market
Search Production

Email Products innovations
Social

Referral

. Shimano Al-integrated drive Kind Shock explores new markets
LaWS regU|at|0nS train Q'Auto on bikes next year with wireless dropper seat post

OSAKA, Japan - To Bt bock om ¢~ bike drive systen TAINAN, Talwan - For Kind Shock the LEV Croult
H OI I le suppless who overshadow Shimano's leading macket wirehess dropper seat post, presented 3 Evecbike, s

ik whnh =
vk W =

position, the conponent manutactires will stan game-changer, It ellminates the nead for cables and

mass peodock 1 les Al-Integrated drive train ntemal routing, streamiining bike design and

systen QAU Launchaed as 3 concegt at Eurobile reducing mantesance

Devices Interesting angles for sponsored

. content >
Website . Gy
1. Collaborations »

New Generation System

W 24% Mobile .
Innovations

2.
3. Research
4

H 75% Desktop

B 1% Tablet

Busch+Miller develops PW-LINK: Yamaha's new step
TO p | ISts (to p 5) digital curve light for e-bikes in e-bike co-development
MEINERZHAGEN, Germany - Irwas annsunced as 2 Since Yamada Lisched the first peediction e-Mke in
e beyche headlbghes bry Susehe Midics: e 1993, the compary s played an inporaet role in
Newsletter v yehe headlighis bry ve MIEc L 9 compary his . '.I 10 .
Bri - XL reacts 10 the leaes of the handichar in 2 transfonuing the two -wheeler induscry. With che
o . progressive sequence o provide a magnificend Power Assist Systein (PAS), Yamaha moroducsd 2 new
m16% MObIle IDarmination of the bead whide ciding the curve. dimession 10 the cycling experence, allowing riders

H 82% Desktop . .
= 2% Tablet Click here for example projects



https://vmnmedia.nl/artikelen/tag:case
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Portfolio
= @el,mpe

News V  MarketData V  Business i Laws & i i SPICER G

LATEST NEWS

*
,,E J N - > Delivery e-bike manuf
Cowboy's 2024 annual report.
highlighted risk of bankruptcy
amid deepening losses

production from Polg
Netherlands

NeWSIGtter Trade magaZine .1 o y s 7 Ll % in ABS and Automat

Bike Europe Regular Bike Europe Magazine .

Bike Europe Weekly Bike Europe Digimagazine of Taichung Bike Week 2025 theHong on il ;"" ]I W
Is |

Bike Europe CHIN

e ik ket Goofncts ) ter i A0
-
\

8 |

Website Career

Bike-eu.com Bike Europe Vacancies



bike-eu.com
bike-eu.com
bike-eu.com
https://www.cobouw.nl/312076/producent-introduceert-met-superkist-ideale-balbekisting
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Reach your target audience(s) with our cross-media
platform.

Print Newsletters Online (per month)

Magazine

3.500 Regular (English) # 4500
print copies g 22.750 . q_'J logged in
4x per year subscribers, Tuesday, Thursday & Friday —=—  users

Newsletters =ma| 24.500
Online magazine _ , W | devices
o . Bike Europe Weekly 9.250 subscribers —
—= Digimagazine : . @® 23.000 7.000
- 10.000 Bike Europe CHIN Every thursday 2.250 subscribers @ oxcl. bots et
— digital magazines
6Xx per year

T 85.500

@ pageviews
Social 6.750 3.500 @ 1.500 ﬁ[m 26.750 ® 3500 40500
media followers followers followers followers @ excl. bots logged in
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Schedule 2026

Print issue Topic zublication Adver_tisement Deadline
ate deadline Sponsored Content*
1 Taipei Cycle Show 13 March 20 February 10 February
2 Eurobike 5]June 12 May 29 April
3 25 September 4 September 25 August
4 4 December 13 November 3 November
Digimagazine Topic Zublication Adver.tisement Deadline
ate deadline Sponsored Content*
1 Preview Tapei 6 March 20 February 13 February
2 Shanghai Cycle 1 May 17 April 10 April
3 Eurobike 5]June 22 May 15 May
4 \'I,'\:;\;Pli(ung Bike 4 September 21 August 14 August
5 MY 2028 2 October 18 September 11 September
6 2026 Wrap up 4 December 20 November 13 November

VIMN *Deadline for content created by the client (according to specifications). For content creation by
meda — V/MN media, different deadlines apply in consultation with contentmarketing@vmnmedia.nl.

Giant chairman Yotiig Liu:

Frenci bike market c&lm Jurthet Ig 150'24 ]
‘ Together we will 7

: ‘.make manufacnmng

Can Euroblke match the upbeat vibe of Taipei?

ZOST, the Nethectands - M o

of 3ftalrs 304 frtirs of the hedestry
at the 2025 Talge! Inteesstional
Oycle Show.

- T3
e s gk, Whie o 4 dncig o P, 18 o o, e

a0 ey ke s b i - Gl Mrkds i xporiaicin s Cych BUE?

Tahwanese manutscturers | EUFObike confirms dates for 2026 Halfods UK regorts bicycle
reortiey sales ot and reveals 2025 events A m—

| FRANKFURT. Germany - From 2428 witie. P
e 2025, arome

ha glabe wik gather at Messo
Frankturts aciibition groands
;e

raege of prarraes rachasicd e

‘awant argasiser talmanic CrmbH e
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What is your goal?

Awareness Consideration Purchase Loyalty

Relevant target group Interested target group Target group ready to buy Existing customers
Goal Goal Goal GO,""I .
Create awareness and attract Stimulate consideration and Encourage conversion and close Build loyalty and retain
attention provide more information T customers

Method: Method: Method: Method: ‘ .

+ Informative content marketing + In-depth content marketing . Case studies « Community building
» Brand awareness * Thought leadership « Soft & Hard conversions o sl byl

* Proposition awareness + Soft conversion - Leadgeneration * NPS

» Retention sales

Possible products Possible products Possible products Possible products
Online banners Sponsored content Leadgeneration Online banners
Newsletter Advertorials Branded content print Events Events
Print advertisements Sponsored content newsletter Sponsored content online Sponsored content online

View our Products (>
vimn

media
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Products

Reach your target audience(s) through our cross-media platform with a large and high-quality reach

'\ \" J‘V?A" .. :

Ry
-

Our advertisement channels & products g N A%

Display Online content Email-

newsletter
Display ads in Sponsored content, Banners,
different sizes Advertorials, Advertorials or

Digimagazine, etc. Sponsored content

Print Job &

Print ads in Employer
differtent sizes. Vacancies and
Advertisement, Advertorials
Sponsored content

etc.
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Discover the possibilities of Display

Why Display? Display possibilities

® Increase brand awareness (name and proposition
recognition)

® Generate traffic HEADLINE

® Ability to target your audience

We also offer eye-catching banners that, due to their shape or
Size, create extra impact.

Billboard

Half Page

Why Bike Europe?

Header Inarticle Video Interscroller

Reach decision makers in the bike & E-bike industry

| 24.500 ; 85.500
z devices pageviews

® 23.000 a 7.000 @® 33500 40.500
M excl. bots ingelogd @A excl. bots ingelogd

Leaderboard Medium Rectangle Mobile Leaderboard

Online Advertorial

View examples -

vimn

media



https://sales.vakmedianet.nl/bike-eu/
https://sales.vakmedianet.nl/bike-eu/

a @Europe

Discover the possibilities of Online content

Why Online content? Online content
By offering valuable content to your target audience(s), you can: possibilities

® Increase brand recognition and loyalty

® Enhance the credibility of your brand (e.g., on a specific topic)
® Use the content to distribute yourself and increase its impact
® Improve your SEO ranking

Digimagazine
Advertisement

Why Bike Europe? < o[?wi%l)n:;(jgaczcigient Online Advertorial
Reach decision makers in the bike & E-bike industry >

24.500 - 85.500 Onlingosnp;ce)rq?ored Partnermail Admitter
de\;ices pageviews 4.500
s

ingelogde
: a 7.000 @ 33500 40.500
@R excl. bots ingelogd A excl. bots ingelogd

N

W ﬁullll
= |

S 1]
o

gebruikers View examples -S>

vimn

media



https://sales.vakmedianet.nl/bike-eu/
https://sales.vakmedianet.nl/bike-eu/
https://www.cobouw.nl/312076/producent-introduceert-met-superkist-ideale-balbekisting
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Discover the possibilities of Email-newsletters

Why advertise in the Email-newsletter? Newsletter
With frequent newsletter banners and/or advertorials you can: Possibilities
@ Specifically increase your brand and proposition awareness.

® Achieve more engagement with your important target audience(s).

® Generate traffic to your site and leads.

Advertise on a specific topic?
Then our themed newsletters are a good choice.

. - . Advertorial
Why Bike Europe? Advertorial Sponsored Content

Reach decision makers in the bike & E-bike industry

Blockbuster

Newsletters

22.750 Bike Europe Weekly 9.250 subscribers ]
subscribers ] . View examples
=5 3x per week Bike Europe CHIN Every thursday  2.250 subscribers

vimn

media



https://sales.vakmedianet.nl/bike-eu/
https://sales.vakmedianet.nl/bike-eu/
https://www.cobouw.nl/312076/producent-introduceert-met-superkist-ideale-balbekisting

a %Europe

Discover the possibilities of Print advertisements

Batang Mt by 2% deog In reveene

Why advertise in print? Print possibilities

Newspapers and magazines are often seen as reliable
sources of information. By advertising in them, you can:

& Colzage reparts sales hike and érep i brventiory

® Benefit from this credibility, which leads to a higher level
of trust.

@ Specifically increase brand and proposition awareness.

Our magazines focus on specific niches or interests,
allowing you as an advertiser to target your message to a
specific, interested audience.

1/1 Page

1/2 Page 1/2 Page

Landscape

Sponsored Content

Bottom Left Corner
Frontpage

Why Bike Europe? 1/4 Page

Landscape

Reach decision makers in the bike & E-bike industry
Bottom Middle

Magazine Frontpage Insert
1.200 Top C

Print copies F?gntggéeer View examples

5X per year

media
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